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URBANDALE — When University of Iowa President 
Bruce Harreld visited the headquarters of French energy 
conglomerate ENGIE in September, the environment he 
saw impressed him.

Several floors below where his meeting took place, 
Ohio State University students worked on their energy 
and sustainability internships — a benefit of the insti-
tution's partnership with ENGIE to manage its energy 
infrastructure. The firm's employees fostered a collabo-
rative workplace spirit. The company seemed to exhibit 
the set of values that would make a good 50-year partner 
in operating the campus utility system with expertise, he 
told The Daily Iowan.

After leaving that meeting, he said UI officials thought 

it would be a shame for ENGIE not to be the winning 
bidder for the university’s utility system public/pri-
vate partnership. The company was responsive, boast-
ed an educational space to support student learning, 
and demonstrated a commitment to leading the world 
through a transition to relying on more sustainable en-
ergy sources.

The UI wished for a good partner, and Harreld said it 
received one. The state Board of Regents on Tuesday ap-
proved the UI’s proposal to partner with ENGIE and Par-
is-based investment firm Meridiam to operate and main-
tain its utility system, which will result in an upfront 
lump sum payment to the UI of $1.165 billion to manage 
over 50 years in a new endowment fund.

UI officials have billed the 50-year agreement as open-

Digital advertising booms 
in 2020 election cycle
Presidential candidates have 
dumped more than $93 million into 
online advertising so far in the 
2020 race, part of a trend toward 
more focus on digital advertising 
since 2012. Television ads are still 
important, but digital advertising 
is quickly growing.
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Bohannon primed for 
potential season-finale
Iowa’s game Thursday against 
Iowa State will be the 10th game 
guard Jordan Bohannon has 
played in this season. It could 
also be his last. The senior guard 
will announce soon whether he 
intends to play the entire 2019-20 
season or if he will apply for a 
medical redshirt.
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Tune in for LIVE updates
Watch for campus and city news, 
weather, and Hawkeye sports 
coverage every day at 8:30 a.m. 
at dailyiowan.com.
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Iowa City high school senior Thomas 
McMillan can’t open YouTube without 
being bombarded with advertisements 
from presidential candidates. 

“I really hate YouTube video ads. I 
hate them,” he said in an interview at 
a debate watch party for South Bend, 
Indiana, Mayor Pete Buttigieg on Nov. 
21. “Because I’m trying to watch my 
YouTube videos, and you know, I’m 
tapping that five-second skip button, 
and it just takes forever.” 

McMillan’s experience is the result of 
presidential campaigns — both Dem-
ocratic and Republican — spending a 
bulk of their money on digital advertis-
ing. Travis Ridout, a professor of gov-
ernment and public policy at Washing-
ton State University, said campaigns are 
spending significantly more on digital 
advertising in this cycle than in the past. 
Ridout works on the Wesleyan Media 

Project, a blog that analyzes and reports 
on political advertising.

According to Borrell Associates, a 
company that tracks advertising trends 
across North America, digital adver-
tising in 2016 was 14.4 percent of the 
$9.8 billion spent on advertising in the 
primary and general elections — about 
$1.4 billion. In the 2012 cycle, digital 
spending was just 1.7 percent of the $9.4 
billion spent on advertising.

Digital spending is dominating the 
2020 primary season, with spending 
from candidates and PACs as of Nov. 16 
at just over $98 million since the begin-
ning of the year, according to a report 
from the Wesleyan Media Project.

The report tracks campaign spending 
on Facebook and Google, the primary re-
cipients of digital advertising dollars.

Advertising is especially prevalent in 
Iowa, which will hold the first presiden-
tial-nomination contest in the country 
with its Feb. 3 caucuses. Along with 
digital advertisements targeting Io-
wans, spending on TV advertisements 

is higher in Iowa than in any other 
state to date.  As of Nov. 22, about 

$17.1 million had been spent on 
TV advertisements in Iowa by 

candidates since the begin-
ning of the election cycle, ac-
cording to data from Kantar/
Campaign Media Analysis 
Group compiled by FiveThir-
tyEight.

McMillan said he mostly 
sees presidential candidates’ 

advertisements on YouTube 
and Instagram (sites owned by 

Google and Facebook, respective-
ly). He rarely watches broadcast tele-

vision, so he hasn’t seen many TV ads. 
Billionaire businessman Tom Steyer 
was by far the most frequent candidate 

McMillan sees, he said, followed by 
Buttigieg, Sen. Elizabeth Warren, 

D-Mass., and Sen. Bernie 
Sanders, I-Vt. 

Most can-
didates have 

poured the largest share of their adver-
tising budget into digital advertising. 
President Trump leads the pack with 
$26.4 million spent on Facebook and 
Google advertisements nationwide 
since the beginning of the year, accord-
ing to the report. Steyer, Buttigieg, and 
Warren were the biggest digital spend-
ers on the Democratic side.

One presidential hopeful who has 
gone against the trend and focused 
heavily on TV advertising is Steyer, who 
has blanketed the airwaves — includ-
ing in Iowa — with an estimated $36.4 
million spent on TV advertisements 
nationally, while spending $13.8 million 
on Facebook and Google advertise-
ments as of Nov. 16, according to the 
Wesleyan Media Project. Steyer had 
spent about $7.2 million in Iowa alone 
as of Nov. 22.

By Nov. 16, Steyer was spending 
more than twice as much on TV ad-
vertisements than all other candidates 
combined. The other candidates spent 
a combined $16.7 million on television 
advertising, according to the project.

Television and digital advertising 
are used to accomplish different goals, 
Ridout said. Digital advertising is often 
used by campaigns in the early stages 
of the race.

“TV advertising is almost always 
used for persuasion, so it’s designed 
to get people to vote for a particular 
candidate on Election Day,” Ridout 
said. “Whereas digital advertising 
sometimes is used for persuasion, 
sometimes it’s used for fundraising, 
sometimes … to try to get people’s email 
addresses and contact information so 
they can follow up later.”

Online advertising can also be used to 
encourage people to register to vote and 
get involved in campaigns, Ridout said. 
Total spending on digital advertising 
was higher than on print advertising as 
of Nov. 16, but Ridout said he expects TV 
spending to eclipse digital as caucus and 
primary dates draw closer and candi-
dates focus more on bringing voters out 
to the polls. 

“You really see that TV ramp up right 
before people are vot-

ing, so I do think it will surpass digital 
at some point before the end of the pri-
mary season,” he said. 

David Redlawsk, a professor of po-
litical science at the University of Dela-
ware who wrote the book Why Iowa? on 
the Iowa caucuses, said digital and TV 
ads are aimed at different demograph-
ics. During this fall semester, Redlawsk 
is teaching a course on the Iowa cau-
cuses at the UI. 

Campaigns can use the wealth of 
data available on potential voters and 
caucusgoers to tailor ads to a specific 
digital-user profile, Redlawsk said.

“It’s hard to talk about social media 
without talking about the idea of big 
data as well,” he said. “Part of what’s 
going on here is campaigns just have 
a lot more information about voters 
... which suggests almost that they are 
beginning to be able to target not just 
groups, but almost individuals.”

Online political advertising has been 
a focus of criticism in recent months, 
with platforms taking drastically dif-
ferent approaches to advertising. In 
October, Facebook said it would not 
fact-check political ads it received, cit-
ing free speech concerns.

Days later, Twitter’s CEO Jack Dorsey 
announced that his platform would ban 
political ads entirely, claiming political 
advertising allows candidates to pay for 
reach rather than gain it organically.

“Internet political ads present en-
tirely new challenges to civic discourse: 
machine learning-based optimization 
of messaging and micro-targeting, 
unchecked misleading information, 
and deep fakes,” Dorsey wrote in one 
of several tweets on Oct. 30. “All at in-
creasing velocity, sophistication, and 
overwhelming scale.”

Redlawsk said while digital presence 
and advertising has been increasing 
since 2008, it’s hard to tell if paid online 
exposure has overtaken face-to-face 
retail politicking in persuasive power, 
especially when it comes to the Iowa 
caucuses. 

Redlawsk found in his research that 
in the early stages of the 2016 caucuses, 
more prospective caucusgoers said they 

became familiar with the candidates 
through online ads and social-media 
posts, rather than actually seeing can-
didates in person. When caucus day 
came, however, the majority of peo-
ple that caucused had participated in 
in-person events.  

“By the caucus day in 2016, for both 
parties, the real-world activities, the 
going- to-candidate events, the signing 
commitment cards, catch up with the 
online social-media activities,” he said.

Iowa has seen a record number of 
visits from candidates in the 2020 elec-
tion cycle, with the Des Moines Register’s 
caucus candidate tracker reporting 
over 1,600 public visits this year.

In the Des Moines Register/CNN/Me-
diacom November Iowa Poll, 46 per-
cent of poll respondents said they had 
attended a candidate event, while 22 
percent said they had had a personal 
interaction with a candidate.  The poll 
of 500 likely caucusgoers, conducted by 
Selzer and Co., was taken Nov. 8-12 and 
has a margin of error of plus-or-minus 
4.4 percentage points.

Redlawsk said it’s unclear whether 
social media will be more of a contrib-
uting factor in caucus results in 2020.

However for some Iowans, digital 
ads prompt them to interact with can-
didates in person.

University of Iowa sophomore Colton 
Vanderheyden, 19, said he was inspired 
by advertisements he saw for Elizabeth 
Warren on YouTube, Twitter, and Face-
book to attend her rally in the IMU on 
Dec. 2.  Vanderheyden said he’s still un-
sure whether he will caucus or who he 
will support, but said he’s more likely to 
caucus after attending Warren’s event.

Vanderheyden said he doesn’t get 
annoyed by political ads and sees them 
as a way to become familiar with the 
candidates. 

“I understand that because they’re 
trying to become the president of the 
United States that they need as much 
exposure as possible,” Vanderheyden 
said. “It’s kind of just interesting to hear 
what they have to say, and it gives you a 
chance to see what their viewpoints are 
on certain topics.”

The Daily Iowan Ethics and Politics Initiative is funded by a private donor and will appear biweekly 
this semester. The team’s mission is to understand, interpret, analyze, and report on topics, 
trends and personalities that shape politics in Iowa and the United States, and to recognize 
the importance of a strong ethical foundation in its pursuits. 
 
Email daily-iowan@uiowa.edu with story ideas, press releases, or reader comments.

Source: Kantar/CMAG with analysis by the 
Wesleyan Media Project
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ONLINE Ads key in 2020
IIllustration  by A.J. Boulund

Presidential candidates are spending more on digital advertising in this election cycle than they ever have. 
While TV still plays an important role, the use of digital advertising is quickly growing. 

Spending on 
Facebook and 

Google ads 
are driving the 
2020 race. This 

graph shows 
which remaining 
candidates are 

leading the 
ad blitz.
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'A historic day' for Iowa

SEE P3, 2

David Harmantas/The Daily Iowan
Steam swirls around the Power Plant on the evening of Jan. 14. The building is part of the UI Utility System.

BY MARISSA PAYNE & KATIE ANN MCCARVER 
daily-iowan@uiowa.edu

URBANDALE — An unidentified woman donning 
a bright gold blazer rose from her seat at the state 
Board of Regents’ office Tuesday morning to decry 
what she said was a lack of transparency in the Uni-
versity of Iowa’s public/private partnership.

“There has been no public comment in this meet-

ing, and that’s shameful,” she said, before the gov-
erning board approved the deal. “The people of Iowa 
deserve to have a say on this or at least to learn more 
information about it.”

She wanted the regents to hear her thoughts be-
fore they took a vote to OK the agreement.

“I understand that you guys have all the informa-

BY KELSEY HARRELL & KATIE ANN 
MCCARVER 
daily-iowan@uiowa.edu

One day after University of Iowa Pres-
ident Bruce Harreld declared a climate 
crisis in a Daily Iowan interview, Faculty 
Senate voted unanimously Tuesday to 
approve a resolution supporting such a 
declaration.

The resolution — slat-
ed for consideration 
before Harreld’s Mon-
day remarks — states 
that Faculty Senate and 
Council acknowledge 
the existence of climate 
change, the university is 

in a position to do something about it, 
and it will use its available talent and re-
sources to do so. 

 “With our value of shared gover-
nance, we thought it was appropriate 
that we take it through the various bod-
ies that govern areas of the university,” 
Erin Irish, co-chair of the Sustainability 
Presidential Charter Committee, said. 

Staff Council will discuss the reso-
lution at its meeting Wednesday, said 
Irish.

The College of Engineering will dis-

Faculty call 
for climate 
action

SEE CONCERNS, 3

Public raises P3 deal 
transparency concerns

SEE CLIMATE, 6

Moments before the state Board of Regents approved the public/private 
partnership, one member of the public echoed transparency complaints. The UI Faculty Senate 

passed a resolution 
Tuesday that supports 
the declaration of a 
climate emergency.

Wyatt Dlouhy/The Daily Iowan
An attendee voices her concerns on the public/private partnership during a meeting with the state Board of Regents in Urbandale 
on Tuesday. The state Board of Regents voted unanimously to pass the partnership.

Irish

Wyatt Dlouhy/The Daily Iowan
TOP: Iowa Gov. Kim Reynolds shakes hands with ENGIE North America Inc. Communica-
tions Vice President Julie Vitek before a state Board of Regents meeting in Urbandale, 
Iowa, on Tuesday.  BOTTOM: ENGIE Head of Business Development in North America, 
André Canguçu, shakes hands with UI President Bruce Harreld after the public/private 
partnership is made official.

Despite public scrutiny of the UI’s process of exploring a utility system 
public/private partnership, state and UI officials lauded its $1.1 billion deal 
with ENGIE and Meridiam as a “historic day” for higher education in Iowa.

UI President Bruce Harreld spoke to the Faculty 
Senate about the approval of the public/private 
partnership, emphasizing that a boost to a newly 
created endowment fund would not be a reason 
for the state to cut appropriations.

BY MARISSA PAYNE & KELSEY HARRELL 
daily-iowan@uiowa.edu

As some members of the public and Democratic lawmakers have raised 
concerns that the General Assembly will defund the University of Iowa for 
its pursuit of a public/private partnership, UI President Bruce Harreld 
told the Faculty Senate Tuesday that the power of the ballot got him over 
that concern.

SEE HIGHER ED, 3



ing an alternative revenue 
source to help fund strategic 
priorities, aiming to boost 
outcomes for students such 
as graduation and retention 
rates. Administrators also 
hope the resources could re-
verse a slide in the often-tout-
ed U.S. News rankings — un-
derstood in higher education 
to be an indicator of an insti-
tution’s quality.

“I think it's the truth — we're 
on a glide path to mediocrity,” 
Harreld told the DI on Mon-
day. His remarks were embar-
goed pending the regents’ ap-
proval at the Tuesday meeting. 
“And I think this institution 
has got much more potential, 
and it owes much more to its 
students than that.”

Seeking solutions, the UI 
turned to the exploration of 
a public/private partnership 
to establish a mechanism that 
could help support programs 
and services to strengthen 
student success.

That pursuit came from the 
direction of Gov. Kim Reyn-
olds after she wrote to Regent 
President Mike Richards Aug. 
17, 2018 and asked the institu-
tions’ leaders to consider such 
agreements.

“We need to create pre-
dictability for Iowa families,” 
Reynolds wrote. “And we need 
to keep the cost of higher edu-
cation at a level that is afford-
able for those same families 
while also making sure our 
universities continue to be 
world class.”

The Republican governor 
recommended that the three 
regent universities explore 
ways to more effectively use 
existing campus resources.

“I encourage you and your 
colleagues on the Board of 
Regents to survey what oth-
er universities around the 
nation are doing to leverage 
their assets — tangible and 
intangible — to further invest 
in higher education,” Reyn-
olds wrote.

She never mentioned the 
concept of a public/private 
partnership by name in the 
letter, but she suggested the 
possibility of exploring new 
uses of “an underutilized 
physical asset.”

With Richards' vow in a 
written response Aug. 29, 2018 
to identify potential opportu-
nities for exploration, the UI's 
pubv lic/private partnership 
was set in motion. After six 
public forums, meetings with 
the four shared-governance 
branches, multiple visits with 
firms around the world and 
the U.S., and dozens of con-
versations with the regents, 
the deal came to the govern-
ing board for consideration at 
the regents' office Tuesday.

In attendance at the meet-
ing, Reynolds said she thinks 
the occasion will be a “histor-
ic day for higher education in 
Iowa” amid a changing global 
and national higher-education 
landscape.

“Advances in technology 
and communication have 
dramatically increased oppor-
tunities for students as well 
as colleges and universities,” 
Reynolds said. “Competition 
for both students and faculty 
has never been more intense. 
As our higher-education in-
stitutions are facing more 
pressures to control cost and 
tuition than ever before, all 
of that is happening at the 
same time that taxpayers, leg-
islators, and yes — governors 
— continue to expect highly 
ranked, top flagship public 
universities.”

Meanwhile, critics fear the 
deal will leave the institution 
vulnerable to unforeseen fi-
nancial downturns and have 
criticized the process as lack-
ing transparency.

The winning bidder and 
the sum of the proceeds from 
the deal were not shared until 
Tuesday, but UI administra-
tors have disputed that per-
ception, maintaining the pro-
cess was legal and ensured a 
competitive bidding process. 
They also point to the public 
forums hosted on campus as 
evidence of providing pub-
lic-engagement opportunities 
in the process.

Now that the regents have 
rubber-stamped the agree-
ment, the Hawkeye Energy 
Collaborative — the conces-
sionaire formed with ENGIE 
and Meridiam to ultimately 
partner with the UI to manage 
campus utility assets — has 
been formed.

After financial close within 
around 90 days following Tues-
day's commercial close, the UI 
will take the lump sum exceed-
ing $1 billion and use around 
$166 million to pay consult-
ing fees and its outstanding 
utility-system bond debt. The 
newly created nonprofit will 
invest the roughly $999 million 
in net proceeds and determine 
allocations from the “P3 utility 
endowment.”

A nonprofit board composed 
of one regent, one Faculty Sen-
ate appointee, and the UI se-
nior vice president for Finance 
and Operations would meet 
quarterly to review the fund’s 
operation, hire investment ad-
visers and managers, and de-
termine the yearly allocations 
to campus. Shared-governance 
leaders and a budget review 
board will collaborate to deter-
mine how to share the proceeds 
from the deal.

The UI has determined it 

needs to spend $33 million 
annually to fund its strategic 
plan, Harreld said, so officials 
plan to tap into the partnership 
endowment to use $15 million 
each year to support the insti-
tution’s goals. The funds will 
be distributed through one- to 
five-year grants, which he has 
said likely won’t involve build-
ing projects and facilities.

Harreld on Monday likened 
creating the agreement to 
drafting the U.S. Constitution. 
He said that, like the document 
which lays out the country’s 
governing set of principles and 
the law of the land, the agree-
ment has mechanisms to grap-
ple with an uncertain future.

“… We never know how it's 
going to play out, but we tried 
to put in place — a little bit at 
times I was referring to it like 
writing the U.S. Constitution 
— which you have to create 
some values and principles 
you stand on and try to make 
those inviolate, and then try 
to add enough flexibility into 
it — a structure that can sup-
port those values but enough 
flexibility as the world evolves," 
Harreld said.

Why ENGIE and Meridiam?

Before starting the pro-
cess of exploring the public/
private partnership, Harreld 
said he reached out to OSU 
President Michael Drake for 
his feedback as someone who 
has pursued such an agree-
ment before. He didn’t know 
it then, but their two respec-
tive institutions would team 
up with the same French 
firm to operate the systems 
that heat, cool, and distribute 
power to their campuses.

A global leader in energy 
services for higher-education 
institutions, cities, health-
care providers, and other 
social-infrastructure enti-
ties, ENGIE has a verifiable 
commitment to sustainabil-
ity, supports research and 
opportunities for students, 
and engages the community, 
Harreld said.

Richards said the partner 
aligns with UI values in many 
ways. ENGIE and Meridiam 
were explicit in the desire to 
retain university employees 
while avoiding any interview 
process, he said, adding that 
ENGIE has a verifiable track 
record of successfully transi-
tioning employees, notably at 
OSU.

André Canguçu, chief busi-
ness development officer at 
ENGIE North America Inc., 
said one of his company's 
top priorities was retaining 
the UI utility staffers' collec-
tive experience amounting to 
more than 1,600 years.

“I think Ohio State was a 
pioneer, and the University of 
Iowa is the second of its size,” 
Canguçu told reporters. “We 
count on the experience, we 
count on the knowledge base, 
and we count on all of them 
to come to Engie to help us to 
deliver the plan that we have 
for the partnership. We need 
the people, so we’re going to 
start tomorrow on the jour-
ney to bring the employees to 
change.”

Beyond competitive-em-
ployment offerings and 
other perks for employ-
ees, the partner will aim 
to make the UI coal-free by 
2023 by increasing the use 
of biomass, not just substi-
tuting natural gas for coal, 
Richards said.

He added that the world-
wide energy-sector leader has 
engaged 500,000 students 
over the last decade, and he 
said UI students will benefit 
from that commitment with 
10 internship spots offered 
immediately for students to 
study in Belgium and France 
in addition to internships 
available to UI students on 
campus and throughout the 
U.S.

Meridiam, a global firm 
that manages more than $7 
billion of project funding, 
brings to the table a special-
ization in the development, 
financing, and management 
of sustainable public/private 
partnerships, Harreld said. 
The firm works with entities 
that want to dramatically de-
carbonize their energy foot-
print, and Harreld told the 
DI that Meridiam became an 
interested partner in part be-
cause of the institution's sus-
tainability goals.

“We're entering into a ... 
relationship with two other 
wonderful organizations, 
and their leaders won't be 
there for 50 years. I won't be 
here for 50 years,” Harreld 
said. “And so, we're build-
ing a working relationship 
with an entity as leaders will 
change through time.”

Is a proliferation of P3s 
on the horizon?

Strapped for funding, pub-
lic higher-education institu-
tions and other entities have 
increasingly turned to public/
private partnerships to gener-
ate new revenue.

Harreld in a Dec. 3 informa-
tional presentation to the re-
gents predicted a proliferation 
of such agreements in the U.S., 
particularly in the higher-ed-
ucation sector, as universities 
face dwindling enrollment and 
other challenges.

Other universities in ad-
dition to OSU have taken on 
similar deals in recent years to 
operate units such as campus 
parking, utilities, or housing 
— though not all have seen 
success.

A University of Oklahoma 
partnership has resulted in 
lawsuits, exposed the private 
firm that provided $250 mil-
lion to fund the deal to finan-
cial risk, and caused harm to 
the institution's and the state's 
reputations.

After the school's President 
David Boren retired and James 
Gallogly — who has since re-
signed — was at the helm, the 
Chronicle of Higher Education 
reported that the university's 
Cross Village housing project 
lost steam and took a sharp 
downturn. Funded by private 
capital, Cross Village was slat-
ed to open in the fall of 2018, 
after which time Boren had al-
ready left the institution.

As the 2018-19 academic year 
approached, the university fell 
behind in its marketing and 
had drawn in few tenants for 
its apartments, the Chronicle 
reported. Bond-rating agency 
Standard & Poor's soon down-
graded the bonds for the proj-
ect to signal to investors that 
the investment was a gamble 
— reflecting on the risks of do-
ing business with the Universi-
ty of Oklahoma and the state.

Asked Monday what assur-
ance he would provide to the 
public that the UI wouldn't 
face similar legal or financial 

risks as a result of its own 
deal, Harreld said he can never 
guarantee the university will 
not face a lawsuit, but he noted 
the structure of its public/pri-
vate partnership differs greatly 
from Oklahoma's.

“It's not hoping that we'll be 
able to use the output of the 
steam coming off our utility 
facility,” he said. “We do that, 
we've been doing it for quite 
a while. For decades. So this is 
not like we're building some-
thing on another corner of our 
campus and hoping students 
will move into it.”

The greater question, Har-
reld said, is how the UI will 
"unlock" the financial value 
that has been built up in that 
infrastructure to support the 
strategic plan.

During her remarks before 
the regents gave the green 
light to the deal, Iowa's gover-
nor said the UI's “bold strate-
gic plan” will now be supported 
with supplementary revenue 
from the public/private part-
nership.

After a few firm handshakes 
and pats on the back for a 
deal soon coming to a close — 
more than a year after Reyn-
olds asked the universities to 
launch into a new phase of 
exploration — she lauded the 
agreement as a blueprint for 
public entities to use with sim-
ilar pursuits.

“This public/private part-
nership is exactly the kind of 
innovative thinking that we 
need, not only in Iowa’s public 
universities but across state 
government,” she said. “It re-
ally is my hope that what we 
are discussing today and this 
P3 model can be a roadmap for 
similar ventures in the future.”
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THE BIGGER PICTURE

Ryan Adams/The Daily Iowan
Mosaika Art and Design Instav llation Manager Mike Minnis places an outer layer of grout to an art installation in the new University of Iowa Psychological 
and Brain Science Building on Tuesday. “I think seeing the piece finished is the best part of the job. Some people who work on the piece in the studio 
never get to see the finished project,” Minnis said. The installation is made up of thousands of pieces of tile, compiled to form an abstract mosaic. 

P3
CONTINUED FROM FRONT

Wyatt Dlouhy/The Daily Iowan
University of Iowa President Bruce Harreld speaks during a meeting with 
the state Board of Regents in Urbandale on Tuesday. 

• 9-10:30 a.m. Thursday 348 
IMU

• 2-3:30 p.m. Thursday Room 
2117 Medical Education 
Research Facility

PUBLIC FORUM DATES

ENGIE-Meridiam 

Axium 

Veolia Plenary, Sacyr, Kiewit 

Harrison Street, Ever-Green 
Energy, City Water

THE FINAL FOUR BIDDERS

$1,165 billion 

$950 million

$882.8 million 

$881.7 million

Source: State Board of Regents



tion that you need to make 
this decision,” she said. “This 
is a state of Iowa asset, not 
your monopoly board. So not 
letting the public outside of 
the University of Iowa itself 
have any input is unconscio-
nable.”

Once she said her piece, 
Regent President Mike Rich-
ards swiftly proceeded with 
the vote: “There’s been a mo-
tion, and it has been second-
ed. Is there any discussion?”

Nine yes votes ensued, 
and Richards announced 
“the motion has been ap-
proved.” The regents unan-
imously approved the $1.1 
billion deal to work with a 
private partner to manage 
the UI Utility System.

The woman blended in 

with the officials who came 
to celebrate the deal’s ap-
proval in choice of apparel, 
but her remarks stood in 
stark contrast to comments 
from Gov. Kim Reynolds, 
the regents, and UI officials 
regarding the transparen-
cy involved in pursuing this 
agreement.

UI President Bruce Har-
reld and the regents stressed 
in the meeting that inform-
ing and involving the public 
in the partnership process 
has been and remains a pri-
ority.

Since the UI began its ex-
ploration of a public/private 
partnership in February, 
Harreld said there have been 
six town-hall meetings open 
to the public, several pre-
sentations to shared-gover-
nance bodies, and also to the 
regents that involved partic-
ipation from the public.

“That’s one wave of this 

that I get a little bit frus-
trated with — that, quite 
frankly, that we somehow 
think that this has been too 
fast. It’s been a year-and-a-
half,” Harreld told reporters 
after the regents approved 
the deal, in regard to the 
perception that the process 
lacked transparency. “Stop 
it.”

In an op-ed, Iowa Free-
dom of Information Council 
Executive Director Randy 
Evans wrote that secrecy in 
the UI's decision-making 
process has made the UI 
seem less like a public en-
tity and more like a private 
school.

As proof, Evans pointed 
to the UI’s refusal to share 
certain information with the 
public before the Tuesday re-
gents' meeting, including its 
proposal request to prospec-
tive bidders, the four bid fi-
nalists, and the total upfront 

lump sum a partner would 
pay, as well as the deal’s 
terms of agreement.

“... When key details are 
kept from the public un-
til the start of the regents’ 
meeting, there is no time for 
citizens to seek any indepen-
dent cost-benefit examina-
tions,” Evans said. “There is 
no time for the public to of-
fer their informed opinions 
about the plan. There is no 
time for the public to assess 
whether this utility proposal 
is very wise or significantly 
unsound.”

Evans said a lack of trans-
parency in the public/pri-
vate partnership transaction 
contradicts Iowa “sunshine” 
laws, which call for uninhib-
ited examination of govern-
ment records in the public 
interest.

Government employees at 
different levels — school su-
perintendents, city adminis-

trators, and city councilors, 
among others — would be 
“chased out of office” if they 
treated local constituents 
like the UI and the regents 
treated Iowans with the pur-
suit of this proposal, he said.

“... The next time import-
ant issues arise at the state 
universities or come before 
the regents, officials need to 
remember that they are act-
ing on behalf of the citizens 
of Iowa,” Evans wrote.

UI officials have said 
this process was legal and 
in compliance with Iowa 
Code. Chapter 26 (9) of the 
code states, "A governmen-
tal entity shall not require a 
potential bidder on a pub-
lic improvement to provide 
any information which the 
potential bidder may deem 
to be confidential or propri-
etary as a requirement for 
being deemed a responsive, 
responsible bidder."

Richards said two regents’ 
meetings will take place over 
the next couple of months, 
which will allow for public 
comment. The governing 
board expects to hear from 
people at those times.

The regents have partic-
ipated in a minimum of 20 
or 30 meetings themselves, 
he added. Calculating in the 
private decisions and meet-
ings the regents held with 
affected groups, Richards 
said the total is probably in 
the 100s, “so there has been 
public comment.”

All details about the part-
nership are available on the 
regents’ website, Richards 
said.

“This contract, which is 
extremely complicated, is 
over 2,000 pages long,” Rich-
ards said. “You can read it 
and look at it and decide 
whether we have been thor-
ough about our process.”

“I want to remind you that 
everyone in this room is a 
voter,” Harreld said during 
the Tuesday Faculty Senate 
meeting in the Old Capitol 
Senate Chambers. “And I 
think it’s about time we stand 
up and start asking people 
who are running for office, 
‘What’s your point of view on 
public higher education, and 
are you willing to fund it?’ ” 

His remarks — met with 
applause from those in at-
tendance — came as part of 
a response to questions from 
Faculty Senate member Lo-
ren Glass regarding how 
the UI will allocate funding 
from the university's public/
private partnership for its 
utility system. 

Glass also asked how state 
lawmakers, who are already 
notorious for trimming the 
regent universities' budgets 
in recent years, would re-
spond to the approximately 
$1 billion endowment the UI 
would manage in proceeds.

“The last few times you 

guys came here and men-
tioned this to us, you were 
asked whether the state was 
going to deappropriate rela-
tive to what we were getting, 
and there was no satisfacto-
ry answer,” Glass said. 

He also asked Harreld 
about whether this deal 

could fund faculty lines and 
said he understood the an-
swer to be no. Glass said it 
seems that if the universi-
ty gets less from the state, 
there will be plenty of money 
to use, but it will not go to-
ward hiring faculty. 

Harreld responded that the 

money from the partnership 
will go toward enhancing the 
strategic plan in any way, he 
said, including supporting 
faculty. A public/private part-
nership grant could very well 
fund faculty lines, Harreld 
said, should the budget review 
board and shared-governance 

leaders decide to allocate the 
money that way. 

The partnership is an im-
portant and historical mo-
ment for the UI, Harreld 
said, as a lack of state fund-
ing has affected all public 
institutions. He said this is 
reflected in rankings as pri-
vate universities continue to 
rise in those standings. 

During the meeting, Har-
reld said the state Board of 
Regents has educated the 
current members of the state 
Legislature to ensure they 
understand the partnership 
is not a reason to decrease 
appropriations; they still 
need to fulfill their part of 
the funding deal. 

Harreld also said the 
members of the General 
Assembly, the governor, 
and the regents cannot 
bind themselves to funding 
amounts for more than one 
year. This makes it hard for 
an institution with a long-
term strategic plan like the 
UI to be caught in that fund-
ing mechanism, he said.

“As activists ... and as good 
as we are at that, why don’t 
we activate ourselves and at 
least take some influence, not 

just in Johnson County, but 
across this whole state, may-
be nationally, because this is 
a real crisis,” Harreld said.

During a legislative forum 
held by The Daily Iowan Sun-
day, state lawmakers who 
represent Johnson County 
expressed their concerns 
over the UI’s public/private 
partnership in regard to the 
uncertain factors it relies on 
and how it might affect state 
appropriations.

Iowa Sen. Zach Wahls, 
D-Coralville, said the $15 
million the UI will distribute 
annually in proceeds from 
the partnership endowment 
may cause GOP lawmakers 
to decide that money will be 
$15 million less to allocate a 
year. Because it is a 50-year 
deal, he said it does not mat-
ter if the legislators support 
it now; it matters if those 
elected in the future support 
it, too. 

“So, clearly the right thing 
to do here is to not prioritize 
the Power Plant and instead 
for the Legislature to do its 
job, which is to fund our in-
stitutions of higher educa-
tion in the state, and we are 
not doing that,” Wahls said.
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Emily Wangen/The Daily Iowan
University of Iowa President Bruce Harreld addresses the Faculty Senate during a meeting in the Old Capitol 
Senate Chambers on Tuesday. Harreld talked about the public/private partnership.

CONCERNS
CONTINUED FROM FRONT



Students deserve to focus 
on their mental health. Access 
to these resources, however, 
is expensive. Professional 
therapy, pharmaceutical pre-
scriptions, medical care: this 
all costs thousands of dollars 
within a health-care system 
that does not work for the 
middle-class economy. Even 
so, campuses like the Univer-
sity of Iowa have worked to 
provide mental-health aid to 
its students.

But these resources have 
clear expiration dates. The 
limitations on what the UI 
can provide has agitated ma-
ny within the student com-
munity who need treatment. 

In order to be a true re-
source for mental health, the 
UI needs to redesign its stu-
dent-health program. Long-
term aid should exist for 

long-term struggles, such as 
suicidal thoughts.

The UI’s student health 
has an entire department 
dedicated to psychiatry 
through University Coun-
seling Services, but it’s on-
ly available through a paid 
health fee.

If you 
have, you 
have the re-
source of 
making an 
a p p o i n t -
ment for 
individual , 
group, or 
couples counseling. Which-
ever you choose, you will be 
given a limited amount of 
sessions. 

Bryana Dawson is a first-
year graduate student in the 
UI’s clinical mental-health 
program through the College 
of Education. I spoke with 
her to discuss limits to men-
tal-health access on campus. 

“Those limits are in place 
because these services are 
designed for more low-lev-
el cases,” Dawson said. “If 
a student has more serious 
needs or wishes to continue 
therapy, they will be given a 
referral.”

A referral is UCS’s process 
of recommending a student 
patient to another men-
tal-health professional.

“Say you’re going through 
individual counseling. Once 
you’ve had eight sessions, if 
your counselor assesses that 
you need more counseling, 

you’d be given the option of a 
referral,” Dawson said.

In most cases, eight ses-
sions is simply not enough. 
Most students who seek coun-
seling do not necessarily have 
a low-level issue to process. 
Many are dealing with clini-
cal depression, grief, abuse, 
or suicidal thoughts. These 
require long-term psychiatric 
aid, consistent throughout a 
semester, academic year, or 
longer.

Also, depending on a stu-
dent’s insurance plan, going 
to a referred mental-health 
professional may become an-
other overwhelming bill to 

pay. Students already have tu-
ition debt, rent, and daily liv-
ing expenses. Paying to tran-
sition to a different therapist 
may not appear to be worth it.

Transferring from one 
therapist to another is also 
emotionally taxing. 

“It can definitely be a drain-
ing process 
for a student,” 
Dawson said. 

Beyond UCS, 
there have 
been attempts 
to examine 
h i g h - l e v e l 
cases of men-

tal illnesses, such as suicid-
al thoughts or tendencies, 
through a program, Kognito. 
The program is a  recent addi-
tion to the UI’s mental-health 
resources, focusing on sui-
cide prevention. 

Kognito trains instruc-
tors and students in how to 
approach and support those 
dealing with mental illness. 
While this is a very positive 
step toward creating more 
long-term aid, the UI must 
provide more for UCS to be 
successful. Dawson agrees 
that this would be ideal. 

“I do think the nature of 
something being short term 
can be discouraging,” she 
said.

Student depression, anxi-
ety, and other mental illnesses 
should not be primarily seen 
as a data point to be studied. 
The statistics and informa-
tion collected by programs 
like Kognito and services like 
UCS should emphasize the 
need for long-lasting, indi-
vidual resources for students. 

Students seeking therapy 
need consistency, valida-
tion, and empathy. All of this 
should be built and secured 
through needed time, not 
limited time.

For the UI’s mental-health 
resources to become stron-
ger, programs must be rede-
signed as long-term resourc-
es. UCS would become more 
trusted by students if their 
programs did not focus on 
temporary aid.

Put simply, long-term 
mental-health aid would not 
only save students’ money, it 
would save students’ lives.
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UCS should offer long-term care
Psychiatric aid from the UI has a responsibility to be consistent and not temporary.

GUEST OPINION

The new public/private 
partnership (P3) provides an 
unprecedented opportunity 
for the University of Iowa to 
deliver on its promise to the 
people of the state of Iowa 
and the students it serves. 
With the financial pressures 
caused by increasing demo-
graphic changes, this part-
nership gives us the oppor-
tunity to invest in excellence 
and innovate while keeping 
the costs to students as low 
as possible.  

A 50-year partnership is 
a long-term commitment.  
We understand that through 
this time we have a respon-
sibility to continue pursu-

ing academic excellence, 
sustainability, and support 
of the people in our larger 
community.  We are confi-
dent that the 
inclusive and 
t r a n s p a r e n t 
process used 
during the 
ongoing dis-
cussions of 
this P3 has 
afforded opportunities for 
input and problem-solving 
to ensure that these goals 
are met.

It remains critical that the 
use of these funds support 
our core academic mission.  
Continued use of shared 

governance and existing re-
view and approval structures 
will ensure transparency 
and accountability. Placing 

P3 funds in an endowment, 
which will be managed by a 
committee of three, ensures 
enduring funds to invest in 
our short- and long-term 
goals for academic excel-
lence.  The endowment fund 
committee will consist of 

the vice president for Fi-
nance and Operations at 
the University of Iowa, one 
member of the state Board 

of Regents, 
and one fac-
ulty member 
appointed by 
the Faculty 
Senate.  Pro-
posals to use 
e n d o w m e n t 

earnings will be accepted 
from any member of the 
university community to 
address strategic priorities.  
These proposals will be re-
viewed by existing Path For-
ward work groups and the 
Path Forward Steering Com-

mittee, then sent forward 
to the campus-wide Budget 
Review Board for the final 
approval. 

As the academic council of 
deans, we strongly support 
the use of these funds to 
support our core academic 
mission.  We also appreciate 
the use of a transparent pro-
cess that ensures account-
ability and sustainability for 
use of P3 funds.  Indeed, this 
provides an opportunity for 
the UI to remain a destina-
tion university with resourc-
es committed to pursuing 
the excellence that our state 
as well as our students, fac-
ulty, and staff deserve.  

The P3 will help fulfill UI’s academic mission
The UI academic deans support the public/private partnership, citing the deal’s aid with resource allocation.
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Peloton: the gift 
nobody wants
The exercise-bike company deserves the 
backlash it’s received for its holiday ad.

As someone hoping to 
break into the advertising 
industry one day, I find my-
self intently watching the TV 
between the scenes of my fa-
vorite shows.

So, when I first watched 
the recent Peloton com-
mercial, I was in awe of the 
sheer stupidity of the ad’s 
message. 

What was possibly meant 
to portray a loving husband 
gifting his wife a piece of ex-
ercise equipment has been 
interpreted by viewers as 
both offensive and unset-
tling, and with good reason.

“The problem seems to be 
centered on the idea that the 
man, like a villain from a Ba-
varian fairy tale, has thrust 
the Peloton upon his already-
in-shape partner — that he 
believes she needs to get 
fitter (though she’s already 
plenty fit),” wrote Vox’s Alex 
Abad-Santos.

Every holiday season, 
consumers are bombarded 
by hundreds of advertisers 

that aim to convince them to 
buy the year’s hottest ticket 
item for either themselves 
or a loved one. All of the big 
name companies such as 
Apple and Target take part 
in this tradition. And while 
some are successfully re-
membered by their potential 
customers in a positive way, 
others are not so lucky. Ev-
ery year one or more of these 
advertisements miss the 
mark, either being branded 
as discriminatory or lacking 
in originality.

This year’s corporate vic-
tim was exercise-equip-
ment brand Peloton. While 
it is unclear what the main 
intention was behind the 
awkward, lifetime cinemat-
ic drama of the commercial, 
the social-media world is not 
having it.

Part of the controversy 
regarding the ad revolves 
around the disturbingly anx-
ious expression on the wom-
an’s face and her seemingly 
desperate attempts to please 
her spouse. 

Twitter has also reacted to 
the ad, with some users com-
menting on the possible mar-
ital status of the portrayed 
couple. 

A video by comedian Eva 
Victor joked buying one’s 
spouse a Peloton for Christ-
mas could signal the end of 
the marriage.

In addition to the actors 
in the commercial facing 
negative feedback, Peloton 
itself is also dealing with a 
significant backlash from 
the flop.

However, while critics may 
be labeling the commercial 
as misogynistic and sexist, 
a Peloton company spokes-
person issued a statement 
claiming that it’s not that 
serious.

“Our holiday spot was cre-
ated to celebrate that fitness 
and wellness journey,” the 
statement said. “While we’re 
disappointed in how some 
have misinterpreted this 
commercial, we are encour-
aged by — and grateful for 
— the outpouring of support 
we’ve received from those 
who understand what we 
were trying to communicate.” 

Regardless of the negative 
attention surrounding this 
ad, the brand still predicts 
a high number of sales this 
Christmas.

While Peloton may pre-
tend that everything is going 
fine — not unlike the woman 
in their poorly conceived ad 
— the company is going to 
have to sweat it out this holi-
day season.

Peloton Interactive/TNS 

BECCA BRIGHT
rebecca-bright@uiowa.edu

KRYSTIN LANGER
krystin-langer@uiowa.edu

Raquele Decker/The Daily Iowan
The University Counseling Service is seen on Oct. 17.
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‘With the financial pressures caused by increasing 
demographic changes, this partnership gives us 

the opportunity to invest in excellence.’

‘Most students who seek counseling do not 
necessarily have a low-level issue to process. 
Many are dealing with clinical depression, grief, 

abuse, or suicidal thoughts.’



BY CALEB MCCULLOUGH
caleb-mccullough@uiowa.edu

Iowa City high school senior Thomas 
McMillan can’t open YouTube without 
being bombarded with advertisements 
from presidential candidates. 

“I really hate YouTube video ads. I 
hate them,” he said in an interview at 
a debate watch party for South Bend, 
Indiana, Mayor Pete Buttigieg on Nov. 
21. “Because I’m trying to watch my 
YouTube videos, and you know, I’m 
tapping that five-second skip button, 
and it just takes forever.” 

McMillan’s experience is the result of 
presidential campaigns — both Dem-
ocratic and Republican — spending a 
bulk of their money on digital advertis-
ing. Travis Ridout, a professor of gov-
ernment and public policy at Washing-
ton State University, said campaigns are 
spending significantly more on digital 
advertising in this cycle than in the past. 
Ridout works on the Wesleyan Media 

Project, a blog that analyzes and reports 
on political advertising.

According to Borrell Associates, a 
company that tracks advertising trends 
across North America, digital adver-
tising in 2016 was 14.4 percent of the 
$9.8 billion spent on advertising in the 
primary and general elections — about 
$1.4 billion. In the 2012 cycle, digital 
spending was just 1.7 percent of the $9.4 
billion spent on advertising.

Digital spending is dominating the 
2020 primary season, with spending 
from candidates and PACs as of Nov. 16 
at just over $98 million since the begin-
ning of the year, according to a report 
from the Wesleyan Media Project.

The report tracks campaign spending 
on Facebook and Google, the primary re-
cipients of digital advertising dollars.

Advertising is especially prevalent in 
Iowa, which will hold the first presiden-
tial-nomination contest in the country 
with its Feb. 3 caucuses. Along with 
digital advertisements targeting Io-
wans, spending on TV advertisements 

is higher in Iowa than in any other 
state to date.  As of Nov. 22, about 

$17.1 million had been spent on 
TV advertisements in Iowa by 

candidates since the begin-
ning of the election cycle, ac-
cording to data from Kantar/
Campaign Media Analysis 
Group compiled by FiveThir-
tyEight.

McMillan said he mostly 
sees presidential candidates’ 

advertisements on YouTube 
and Instagram (sites owned by 

Google and Facebook, respective-
ly). He rarely watches broadcast tele-

vision, so he hasn’t seen many TV ads. 
Billionaire businessman Tom Steyer 
was by far the most frequent candidate 

McMillan sees, he said, followed by 
Buttigieg, Sen. Elizabeth Warren, 

D-Mass., and Sen. Bernie 
Sanders, I-Vt. 

Most can-
didates have 

poured the largest share of their adver-
tising budget into digital advertising. 
President Trump leads the pack with 
$26.4 million spent on Facebook and 
Google advertisements nationwide 
since the beginning of the year, accord-
ing to the report. Steyer, Buttigieg, and 
Warren were the biggest digital spend-
ers on the Democratic side.

One presidential hopeful who has 
gone against the trend and focused 
heavily on TV advertising is Steyer, who 
has blanketed the airwaves — includ-
ing in Iowa — with an estimated $36.4 
million spent on TV advertisements 
nationally, while spending $13.8 million 
on Facebook and Google advertise-
ments as of Nov. 16, according to the 
Wesleyan Media Project. Steyer had 
spent about $7.2 million in Iowa alone 
as of Nov. 22.

By Nov. 16, Steyer was spending 
more than twice as much on TV ad-
vertisements than all other candidates 
combined. The other candidates spent 
a combined $16.7 million on television 
advertising, according to the project.

Television and digital advertising 
are used to accomplish different goals, 
Ridout said. Digital advertising is often 
used by campaigns in the early stages 
of the race.

“TV advertising is almost always 
used for persuasion, so it’s designed 
to get people to vote for a particular 
candidate on Election Day,” Ridout 
said. “Whereas digital advertising 
sometimes is used for persuasion, 
sometimes it’s used for fundraising, 
sometimes … to try to get people’s email 
addresses and contact information so 
they can follow up later.”

Online advertising can also be used to 
encourage people to register to vote and 
get involved in campaigns, Ridout said. 
Total spending on digital advertising 
was higher than on print advertising as 
of Nov. 16, but Ridout said he expects TV 
spending to eclipse digital as caucus and 
primary dates draw closer and candi-
dates focus more on bringing voters out 
to the polls. 

“You really see that TV ramp up right 
before people are vot-

ing, so I do think it will surpass digital 
at some point before the end of the pri-
mary season,” he said. 

David Redlawsk, a professor of po-
litical science at the University of Dela-
ware who wrote the book Why Iowa? on 
the Iowa caucuses, said digital and TV 
ads are aimed at different demograph-
ics. During this fall semester, Redlawsk 
is teaching a course on the Iowa cau-
cuses at the UI. 

Campaigns can use the wealth of 
data available on potential voters and 
caucusgoers to tailor ads to a specific 
digital-user profile, Redlawsk said.

“It’s hard to talk about social media 
without talking about the idea of big 
data as well,” he said. “Part of what’s 
going on here is campaigns just have 
a lot more information about voters 
... which suggests almost that they are 
beginning to be able to target not just 
groups, but almost individuals.”

Online political advertising has been 
a focus of criticism in recent months, 
with platforms taking drastically dif-
ferent approaches to advertising. In 
October, Facebook said it would not 
fact-check political ads it received, cit-
ing free speech concerns.

Days later, Twitter CEO Jack Dorsey 
announced that his platform would ban 
political ads entirely, claiming political 
advertising allows candidates to pay for 
reach rather than gain it organically.

“Internet political ads present en-
tirely new challenges to civic discourse: 
machine learning-based optimization 
of messaging and micro-targeting, 
unchecked misleading information, 
and deep fakes,” Dorsey wrote in one 
of several tweets on Oct. 30. “All at in-
creasing velocity, sophistication, and 
overwhelming scale.”

Redlawsk said while digital presence 
and advertising has been increasing 
since 2008, it’s hard to tell if paid online 
exposure has overtaken face-to-face 
retail politicking in persuasive power, 
especially when it comes to the Iowa 
caucuses. 

Redlawsk found in his research that 
in the early stages of the 2016 caucuses, 
more prospective caucusgoers said they 

became familiar with the candidates 
through online ads and social-media 
posts, rather than actually seeing can-
didates in person. When caucus day 
came, however, the majority of peo-
ple that caucused had participated in 
in-person events.  

“By the caucus day in 2016, for both 
parties, the real-world activities, the 
going- to-candidate events, the signing 
commitment cards, catch up with the 
online social-media activities,” he said.

Iowa has seen a record number of 
visits from candidates in the 2020 elec-
tion cycle, with the Des Moines Register’s 
caucus candidate tracker reporting 
more than 1,600 public visits this year.

In the Des Moines Register/CNN/Me-
diacom November Iowa Poll, 46 per-
cent of poll respondents said they had 
attended a candidate event, while 22 
percent said they had had a personal 
interaction with a candidate.  The poll 
of 500 likely caucusgoers, conducted by 
Selzer and Co., was taken Nov. 8-12 and 
has a margin of error of plus-or-minus 
4.4 percentage points.

Redlawsk said it’s unclear whether 
social media will be more of a contrib-
uting factor in caucus results in 2020.

However for some Iowans, digital 
ads prompt them to interact with can-
didates in person.

University of Iowa sophomore Colton 
Vanderheyden, 19, said he was inspired 
by advertisements he saw for Elizabeth 
Warren on YouTube, Twitter, and Face-
book to attend her rally in the IMU on 
Dec. 2.  Vanderheyden said he’s still un-
sure whether he will caucus or who he 
will support, but said he’s more likely to 
caucus after attending Warren’s event.

Vanderheyden said he doesn’t get 
annoyed by political ads and sees them 
as a way to become familiar with the 
candidates. 

“I understand that because they’re 
trying to become the president of the 
United States that they need as much 
exposure as possible,” Vanderheyden 
said. “It’s kind of just interesting to hear 
what they have to say, and it gives you a 
chance to see what their viewpoints are 
on certain topics.”

The Daily Iowan Ethics and Politics Initiative is funded by a private donor and will appear biweekly 
this semester. The team’s mission is to understand, interpret, analyze, and report on topics, 
trends and personalities that shape politics in Iowa and the United States, and to recognize 
the importance of a strong ethical foundation in its pursuits. 
 
Email daily-iowan@uiowa.edu with story ideas, press releases, or reader comments.

Source: Kantar/CMAG with analysis by the 
Wesleyan Media Project
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ONLINE Ads key in 2020
IIllustration  by A.J. Boulund

Presidential candidates are spending more on digital advertising in this election cycle than they ever have. 
While TV still plays an important role, the use of digital advertising is quickly growing. 

Spending on 
Facebook and 

Google ads 
are driving the 
2020 race. This 

graph shows 
which remaining 
candidates are 

leading the 
ad blitz.
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BY ELEANOR HILDEBRANDT
eleanor-hildebrandt@uiowa.edu  

The Iowa Memorial Union 
Blackbox Theater came alive 
with a divisive debate on Tues-
day night when the University 
of Iowa Student Government 
voted to override the UISG pres-
ident Noel Mills' veto over elec-
tion code changes. 

The legislation to adapt the 
code and eradicate a joint-ticket 
option, where senators and ex-
ecutive board members run to-
gether, was originally presented 
and voted for on Dec. 3. 

As previously reported by The 
Daily Iowan, the two pieces of 
legislation that passed focused 
on clarifying and updating the 
guidelines of the UISG election 
ticket. The second proposal, 
which Mills vetoed, aimed to re-
move a joint-ticket option and 
stipulated all election-code chang-
es would need to be made by early 
fall, rather than at any time. 

The bill Mills vetoed originally 
passed by 70.8 percent. On Tues-
day, almost three-fourths of the 
senators voted to override the veto. 

At-large Sen. Teagan Roeder 
and UISG Internal Affairs Com-
mittee Chair Anna Correa both 

authored the initial legislation 
and initiated overriding the ve-
to by penning their own long 
responses to Mills. They both 
spoke in support of the override 
to improve the accessibility of 
UISG seats.

At the Dec. 3 meeting, Roeder 
said that his intent with this leg-
islation was to remove the elitism 
found in the organization’s elec-
tion process and grow the acces-
sibility of student government. 

“[Mills'] letter to veto this 
legislation is endorsing the 
selection of senators by ex-
ecutives,” Roeder said at the 
Tuesday meeting. “Before you 
can be elected, you first must 
be selected and in the system. 
The problematic nature of this 
statement is that senators are 
not supposed to serve at the will 
of executives or anyone else but 
the students of the University of 
Iowa. We must be elected on our 
own accord.”

Roeder said a vote to override 
was a vote to prevent barriers 
from students accessing UISG 
and open the doors for a more 
diverse representation of the 
student body. 

One of the main arguments 
in favor of the veto was the lack 

of time individuals had to react 
to these election-code changes. 
This was because senators were 
concerned about tickets that 
had already been forming — a 
concern UISG Parliamentarian 
Jacob Heid was quick to dismiss.

“This piece of legislation may 
not be perfect, but it is a way 
to help students feel more em-
powered to run on their own 
terms instead of waiting for a 
ticket to reach out to them,” he 
said. “We have to change this 
system some time. No matter 
when we change it, the people 
who are planning on running 
or are interested in being a 
part of the election are going to 
be inconvenienced. Change is 
scary. Change is hard. But these 
changes are going to make the 
election more accessible.” 

Adeline Barron, UISG black 
constituency senator, voted for 
the override alongside Heid 
Tuesday and voiced her con-
cerns about leaving an elitist 
system in place. 

“People don’t even know how 
to sign up for student govern-
ment,” she said. “You guys are 
worried about yourselves when 
you think about tickets already 
forming. All this is going to do 

is mess up your plans when you 
should be worried about your 
constituents.”

Correa used her time to point 
out the importance of passing 
the legislation when it comes to 
how the executive branch works 
with the legislative branch.

“We get rid of the problem of 
executive overreach [with this 

legislation],” she said. “That’s 
one of our biggest issues [in 
UISG]. Voting is already sepa-
rate. When you vote, you vote 
for executives and then whatev-
er senators you want. Since vot-
ing is separate, it makes sense 
that tickets would be, too.” 

After the override was con-
firmed, Correa encouraged stu-

dents to consider running in an 
email to the DI.

“I encourage every student 
on the [UI] campus — whether 
they’ve thought about running 
for UISG before, they’ve never 
heard of UISG, or anywhere in 
between — to consider running 
in this coming election cycle,” 
she said. 
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ACROSS
  1 Unspecified series ender
 4 Unrefined barrelful
 9 Spelunking spots
14 Toilette water
15 Dynamited, maybe
16 “___ we a pair?”
17 Raciest classification
19 One that “eats, shoots and leaves,” in a
 classic joke
20 Group overthrown by Zeus
21 Marvel hero with multiple M.I.T. degrees
23 “Star Wars” nickname
24 One of a ZZ Top duo?
25 Preschoolers
26 Hip-hop artist with the 2006 hit “Ms. New
  Booty” 
31 Members ___
32 AOL, for one, in brief
33 Vows

37 Charles Kingsley’s “___ to the North-East Wind
38 Three-screen cinema … or a hint to 17-, 26-,
 46- and 61-Across
41 Going viral, say
42 Puccini title heroine
44 Lo-o-ong stretch
45 Austin ___ (Tennessee university)
46 Contest in which the Cowboys beat the Steelers
  27-17
50 Shark attractant
53 Loop trains
54 Genre for 26-Across
55 Danish cheese
57 Brit’s gasoline
60 Capital of Nigeria
61 Article of clothing at the very end of the rack
64 Word before light or study
65 Seal the deal
66 24-Across, in London
67 Rubberneck

68 Tilt-a-Whirl and bumper 
 cars
69 Start to succeed?

DOWN
 1 Deli counter call
 2 Curbside call
 3 1980s-’90s sitcom family
 4 Skulls
 5 “Dang it!”
 6 ___ Gal (eponymous gun designer)
 7 Fox’s home
 8 More out there, as humor
 9 Mafia head
10 ___ Sánchez Vicario of the International Tennis
  Hall of Fame
11 Mobile payment service owned by PayPal
12 Conclude by
13 Set of seven Asian countries, informally
18 Explained quickly to get an O.K.
22 Dinosaur in �“Toy Story”
24 Mosquito killers
26 Kick out
27 Excel command
28 Common base word
29 Chi follower
30 Affectionate �sign-off
34 Award that encourages technological
  development to benefit humanity
35 Elaborate deception
36 River of Hades
38 Sigma follower
39 Softball toss
40 Brian of ambient music
43 Student with coding homework, for short
45 Sylvia who wrote “The Bell Jar”
47 Something a zoo animal isn’t
48 Magic potion
49 Seizes by force
50 Togs for a cowboy
51 Good thing to break, maybe
52 Throat dangler
56 Assign stars to, say
57 Movement that’s French for “bent”
58 Unrefined cartfuls
59 Bygone Fords
62 Nero’s 91
63 Struck (out)
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cuss a slightly different, more 
detailed version of the resolu-
tion, she said.

As previously reported by 
the DI, UI Senior Vice Presi-
dent for Finance and Opera-
tions Rod Lehnertz assembled 
a group of undergraduate, 
graduate, staff, and faculty 
leaders that met over the last 
several months to contem-
plate how to address climate 
change.

The UI will create eight sus-
tainability subcommittees and 
work groups for faculty, staff, 
and students to participate in 
addressing sustainability on 
campus, Faculty Senate Presi-
dent Sandy Daack-Hirsch said. 

The subcommittees and 
work groups include sustain-
ability plan progression, which 
will report the workers of the 
other committees to make 
sure the sustainability plan is 
on track; student call-to-action 
items; public/private partner-
ship climate and sustainabili-
ty; and more. 

UI Office of Sustainability 

and the Environment Director 
Stratis Giannakouros told the 
DI Monday that the univer-
sity is considering adding a 
sustainability-centered gener-
al-education course to better 
equip students to address a 
changing climate.

Faculty Senate Past Pres-
ident Russell Ganim echoed 
this effort Tuesday, stating 
that there is discussion in the 
College of Liberal Arts and Sci-
ences to add a sustainability 
component to general-educa-
tion requirements.

“Obviously, faculty and stu-
dents are going to be heavily in-
volved in making that a reality, 
or at least considering it,” Ganim 
said. “So, we need to move for-
ward with that collaboration.”

Ganim added that faculty 
who sit on curriculum-devel-
opment committees can also 
participate in campus climate 
action through these efforts.

Members of UI Student 
Government wrote the resolu-
tion before it came before the 
Sustainability Charter Com-
mittee, Irish said. The com-
mittee felt it was important to 
bring the resolution before the 
Faculty Senate and Council for 
consideration, she added.  

UISG and Graduate and 
Professional Student Govern-
ment passed a climate-emer-
gency resolution at a joint ses-
sion earlier this fall. 

Daack-Hirsch said the res-
olution will eventually end up 
back before both student-gov-
ernment bodies to receive 
their “expression” of support 
before it goes to Harreld.

“I think it’s important to 
support things that are im-
portant to the students first 
and foremost, but this involves 
a lot of the faculty’s research 
and our teaching mission,” 
Daack-Hirsch said. “And so, 
I think that it’s important for 
the Faculty Senate to acknowl-
edge that those things are hap-
pening on this campus, and 
that we’re aware ... that we’re 
committed to these things.”

She added that there’s an 
“amazing” amount of work al-
ready being done in regard to 
campus climate change, and 
that it’s important to support 
that work.

“I think we are bold in the 
things that we’re doing and 
we’re leaders in this area,” 
Daack-Hirsch said. “I think 
what we’re not good at is pub-
licizing what it is we’re doing.”

CLIMATE
CONTINUED FROM FRONT

UISG overrides president’s veto for election reform
After initially passing and then facing a veto from UISG President Noel Mills, University of Iowa Student Government 
election-code changes will officially be enacted in the spring 2020 elections following the senators' vote to override the veto.

Abby Watkins/The Daily Iowan
Internal Affairs Committee Chair and Sen. Anna Correa talks about the legislation to fellow senators during a 
UISG meeting Tuesday. The senators voted to override a veto from President Noel Mills.

http://www.StopHIVIowa.org


not commit a turnover against 
Minnesota.

“I thought he really com-
peted,” Iowa head coach Fran 
McCaffery said. “I thought 
he really understood what 
we wanted to get on offense, 
whether we were going to 
get something in transition, 
whether we were in motion, 
whether we were running a 
set.”

Iowa’s next game comes 
Thursday against Iowa State 
in Ames. For Bohannon, the 
game has an even greater 
importance than a typical Cy-
Hawk showdown.

As he still recovers from 
an offseason hip surgery, Bo-

hannon can only appear in 10 
games this season before he is 
no longer eligible for a medi-
cal redshirt. Iowa State would 
be Bohannon’s 10th game.

Depending on how he feels 
after facing the Cyclones, Bo-
hannon will either apply for 
the waiver and shut it down 
to return next season or con-
tinue to play out his senior 
year.

“With Ryan Kriener being 
my best friend, it’s going to 
be tough if I do decide to shut 
it down for the season,” Bo-
hannon said. “He’s someone I 
came in with, and we became 
really good friends. I’ve been 
his roommate for four years. 
We’ve talked about it. It’s go-
ing to suck if I do decide that 
way.”

Iowa State will be Iowa’s 
11th game of the season. 

Bohannon sat out of the 
Hawkeyes’ Nov. 24 matchup 
against Cal Poly, so he can 
play against the Cyclones be-
fore making his decision.

That move worked out for 
Bohannon, who is eager to 
face the rival Cyclones.

The environment at Hilton 
Coliseum is one of the most 
hostile Iowa will have to play 
in this season. Cyclones fans 
do their best to make sure Io-
wa does not feel at home.

That’s fine by Bohannon.
“The minute you get there 

in warmups, you’ve got fans 
heckling you,” Bohannon 
said. “Guys are talking about 
your family members, ex-girl-
friends — it’s a pretty cra-
zy environment. But that’s 
something we love to be in. 
That’s something we sign up 
for.”

THE DAILY IOWAN  |  DAILYIOWAN.COM  |  WEDNESDAY, DECEMBER 11, 2019 SPORTS 7

BASKETBALL
CONTINUED FROM 8

Iowa State presents a 
slightly different challenge 
than Clemson in how they 
are set up. The Cyclones are 
a more fast-paced team than 
the Tigers, emphasizing 
three-point shooting. It will 
be a tough matchup for the 
Hawkeyes, especially on the 
glass. 

Iowa State shoots the ball 
relatively well at 46 percent 
from the field, but when 
the Cyclones miss, they are 
often able to capitalize. Io-
wa State has an incredible 
11.8 rebounding margin per 
game this season and have 
been able to get plenty of 
second-chance points. 

Iowa State has had a rel-
atively light schedule so far 
this season. Although the 
Cyclones notched an im-
pressive victory in Tuscalo-
osa against Alabama, their 
remaining opponents are 
not up to that quality. Drake 
gave Iowa State its only loss 
so far this season in a tight 
86-81 contest.

Sophomore Ashley Joens 
has been the key for the Cy-
clones so far this season. The 
Iowa City native has been a 
stat machine early, averag-
ing 21.9 points and 10.1 re-
bounds per game. 

“This year, everything is 
running through Ashley,” 
Bluder said. “She’s such a 
good player as far as she’s a 
great three-point shooter, 
great penetrator.”

Iowa will also have to be 
careful with picking up fouls, 
as Joens has managed to get 
to the line an average of eight 
times per game this season. 

The matchup between 
centers Czinano and Iowa 
State’s Kristen Scott should 
be a crucial battle to decide 
the outcome. Although Scott 
has put up slightly better re-
bounding numbers, Czinano 
has been the more effective 
of the two on offense, shoot-
ing 74 percent from the field 
against Scott’s 49 percent. 

Iowa State’s fast style of 
play coupled with their em-
phasis on three-point shoot-

ing is something Bluder is 
wary of. 

“They hunt for the three-
point shot, and they do a real-
ly good job of it,” Bluder said. 
“[Iowa State head coach Bill 
Fennelly] recruits really good 
three-point shooters, and so 
they all have that potential to 
shoot 3’s very well, and that is 
hard to guard sometimes.”

Tonight’s game tips off at 
7 p.m. in Ames and can be 
seen on Fox Sports 1. 

more impressive when fac-
ing quality opponents. Pitt-
man has 444 yards and three 
touchdowns in his team’s 
matchups with top-25 teams, 
and his 13.9 yards per recep-
tion in those games is higher 
than his 12.9 average yards 
per reception through the 
year as a whole.

In USC’s landmark win 
over No. 10 Utah on Sept. 
20, Pittman came to play. 
He gained a season-high 232 
recieving yards on only 10 
receptions for an average of 
23.2 yards per catch.

Even more impressive 
is his ability to take care of 
the ball given his high usage 
rate. His 7.9 receptions per 

game make him the fourth-
most used receiver in the 
FBS, and he still has yet to 
fumble on the year.

415.4 — Yards allowed 
per game

The Trojans allow an aver-
age of 415.4 yards per game. 
The number is actually pret-
ty favorable compared to 
other Pac-12 teams — the 
team ranks sixth in its con-
ference in total defense.

On the flip side, Iowa 
has allowed over 100 yards 
less per game than the USC 
defense. Iowa hasn’t com-
peted against a comparable 
air-raid type offense that 
the Trojans run other than 
Purdue, so pitting Michael 
Ojemudia and Geno Stone 
against the likes of Pittman 
and Slovis will be an inter-

esting test for the Hawkeye 
secondary.

Of course, teams just play 
differently out west. But if 
you inserted the Trojans in-
to the Big Ten, they would 
rank 10th in defensive yards 
per contest — just ahead of 
Rutgers and right behind Il-
linois.

23 — Turnovers lost in 
2019

Slovis — just a freshman 
— has been undeniably ef-
fective at quarterback this 
year for the Trojans. He’s 
completing just over 70 per-
cent of his passes in an of-
fensive scheme that relies 
heavily on the air attack, and 
he ranks third in the Pac-12 
with 28 touchdowns.

While the passing game 
has been explosive for USC, 

a hindrance on its offense 
has been in turnovers. The 
Trojans rank No. 114 in the 
country in turnovers lost on 
the season with 23 given up 
on the year.

A big problem in this has 
come with running backs, 
who have lost the ball for the 
offense nine different times 
this season. This could po-
tentially be a problem for 
the Trojans, considering Io-
wa has taken care of the ball 
and lost only five fumbles so 
far.

Additionally, Slovis has 
taken most of the snaps for 
the offense and has a favor-
able touchdown-to-inter-
ception ratio of well over 
three, but the remainder 
of the quarterback corps 
has shown weaknesses in 
this area, putting up only a 
single touchdown for every 

interception.
The Trojan defense has 

typically struggled in forc-
ing turnovers and sits at mi-
nus-seven in turnover mar-

gin so far this year. If it can 
play a clean game while re-
maining explosive, it stands 
a decent chance against Io-
wa in San Diego. 

Shivansh Ahuja/The Daily Iowan
Iowa guard Jordan Bohannon attempts a 3-pointer during a men’s basketball game between Iowa and 
Southern Illinois-Edwardsville at Carver-Hawkeye Arena on Nov. 8. The Hawkeyes defeated the Cougars, 87-60.

CY-HAWK
CONTINUED FROM 8

Shivansh Ahuja/The Daily Iowan
Iowa forward Monika Czinano goes to the rim during a women’s 
basketball game between Iowa and Princeton at Carver-Hawkeye Arena 
on Nov. 20. The Hawkeyes defeated the Tigers, 77-75 in overtime.

USC
CONTINUED FROM 8

Luis Sinco/Los Angeles Times/TNS
USC head coach Clay Helton reacts after yet another personal foul call 
against the Trojans in the second quarter at the Coliseum on Nov. 2. USC 
will face Iowa in the Holiday Bowl.



Garza named National 
Player of the Week

One day after being named Big 
Ten Player of the Week, Iowa center 
Luka Garza became the first Hawk-
eye in program history to earn the 

Oscar Robertson 
National Player 
of the Week 
accolade.

The national 
honor is voted 
upon by the U.S. 
Basketball Writers 
Association.

Garza averaged 
33.5 points, 8.5 rebounds, and shot 
55 percent from the field in road 
games last week against Syracuse 
and No. 4 Michigan.

Garza scored a career-high 44 
points Dec. 6in Ann Arbor. It was 
the most points scored in a game 
by an Iowa center and the third-
most in program history. The 44 
points were also the most points 
scored in a game by an opposing 
player in Crisler Center history.

The Hawkeye big man reached 
1,000 career points against 
Michigan.

Garza’s 44 points are the most 
by a Big Ten player since Purdue’s 
Glenn Robinson scored 44 against 
Kansas in 1994.

On Dec. 3, Garza led Iowa to a 
win in the ACC/Big Ten/Challenge 
against Syracuse. Garza posted 
game bests in scoring (23) and 
rebounding (9).

Garza and the Hawkeyes next 
play at in-state rival Iowa State 
on Thursday at Hilton Coliseum in 
Ames.

Birch, Murphy named 
NFHCA All-Americans

Iowa field hockey’s Katie Birch 
and Maddy Murphy earned NFHCA 
All-American status, the National 
Field Hockey Coaches Association 
announced on Tuesday.

Birch, 
a senior 
midfielder, 
was named to 
the first team, 
while Murphy, 
a junior 
forward, was 
named to the 
second team.

The two Hawkeyes are the 93rd 
and 94th national All-Americans in 
program history. It’s Birch’s third 
career All-American honor and 
Murphy’s second. Birch is the sev-
enth Hawkeye in program history 
to be a three-time All-American.

Birch scored 
seven goals 
and tied her 
career-high 10 
assists for 24 
points for the 
Hawkeyes this 
season. The York, 
England, native 
was also a key 

part of Iowa’s defense that allowed 
only 27 goals in 22 games. Birch’s 
other postseason honors include 
NFHCA West Region Player of the 
Year, first-team All-West region, and 
unanimous first-team All-Big Ten.

Murphy recorded a team-leading 
12 goals and 13 assists, combining 
for 37 points — both of which 
ranked top-five in the Big Ten. Mur-
phy also earned first-team All-West 
and first-team All-Big Ten honors 
this season.

BY ROBERT READ
robert-read@uiowa.edu

Iowa guard Jordan Bohannon remains noncom-
mittal as to whether he intends to play the rest of 
the 2019-20 season or apply for a medical redshirt. 
That looming decision didn’t seem to bother him 
against Minnesota.

The senior from Marion, Iowa, is the program 
leader in 3-pointers but made an impact passing 

the ball against the Gophers rather than from be-
yond the arc.

Bohannon finished with 10 assists against the 
Gophers. He didn’t light up the stat sheet in oth-
er areas. In fact, he didn’t score a single point. 
What he did do was feed the ball to forward Joe 
Wieskamp and center Luka Garza, which is what 
Iowa needed on Monday.

“He’s just so skilled,” Wieskamp said. “When his 
shot is not falling, or like tonight when he’s not 

getting a lot of open looks, he was finding open 
guys, especially myself. He was finding guys in 
transition, which got me going. I hit a couple 3’s. 
He’s just so good at getting other people shots, and 
I think, in return, shots will open up for him.”

Wieskamp finished with 23 points, while Garza 
contributed 21.

To go along with his 10 assists, Bohannon did 

BY PETE MILLS
peter-mills@uiowa.edu 

In its matchup with USC in the Holiday 
Bowl, Iowa will be tested in new and inter-
esting ways.

The Trojans rely heavily on its passing 
game and have outstanding receivers to 
show for it, but the Hawkeye defense has 
been solid at producing turnovers and tam-
ing explosive plays so far.

Several stats show that the Trojans are 
vulnerable in the turnover battle but can win 
if the offense plays a clean game and can re-

main explosive.

1,222 — Michael Pittman 
Jr. receiving yards

Michael Pittman Jr. has cer-
tainly been the go-to target 
for quarterback Kedon Slovis 
this season for the Trojans. 

Pittman leads Southern California by a wide 
margin in receiving yards on the year with 
1,222, which also puts him at No. 6 among all 
FBS teams in individual receiving yards.

Moreover, his numbers have been even 

“It’s their Super 
Bowl. It’s our 
Super Bowl.” 

- Iowa guard 
Jordan Bohannon 
on what the 
Iowa-Iowa State 
matchup means 
to the schools

BY BEN PALYA
benjamin-palya@uiowa.edu 

After Iowa wrestling handled Iowa State two 
weeks ago, Iowa women’s basketball heads to 
Ames looking to extend the Hawkeyes’ lead in 
this year’s Cy-Hawk series. 

After three straight wins over Iowa State, this 
year’s game should have a different feel to it, ac-
cording to Iowa head coach Lisa Bluder. 

“It will be a real challenge over in Hilton,” 
Bluder said. “We both lost huge pieces to the 
puzzle, so we’re both trying to figure out our 

programs and get them better and help them 
grow this season, so it’s kind of a work in prog-
ress for both of us right now.”

Iowa is coming off one of its most complete 
performances of the season against Clemson, 
where Iowa led for over 35 minutes while forcing 
turnovers and dominating the glass.

Monika Czinano and Amanda Ollinger argu-
ably played some of their best basketball on both 
sides of the floor, while the team knocked down 
shots with ease. 
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HAWKEYE UPDATES

QUOTE OF THE DAY

Up in the air

Megan Nagorzanski/The Daily Iowan
Iowa guard Jordan Bohannon shoots during a game against Depaul at Carver-Hawkeye Arena on Nov. 11. The Hawkeyes were defeated by the Blue Demons, 93-78. 

Women’s hoops heads to 
Ames for Cy-Hawk series
Iowa is looking for its fourth straight victory against the Cyclones.

Although the Southern 
California passing game is 
one of the most explosive 
in the Pac-12, the team has 
struggled with turnovers in 
2019. 

SEE CY-HAWK,  7 SEE USC, 7

Katina Zentz/The Daily Iowan
Iowa center Monika Czinano prepares to shoot the ball during the women’s basketball game against Florida Atlantic on 
Nov. 7. The Hawkeyes defeated the Owls, 85-53. Czinano scored 14 points throughout the game.

Turnovers 
hold back 
stellar Trojan 
passing attack

SEE BASKETBALL, 7

Iowa guard Jordan Bohannon can appear in one more game before applying for a medical redshirt, 
and that game just so happens to be against the rival Cyclones.

7-6
Iowa leads the  2019-20 

Cy-Hawk Series

Garza

STAT OF THE DAY

WEDNESDAY, DECEMBER 11, 2019

1. Iowa
2. Nebraska
3. Penn State
4. Arizona State
5. Virginia Tech
6. NC State
7. Ohio State
8. Wisconsin
9. Oklahoma State
10. Pittsburgh

NCAA WRESTLING 
RANKINGS

Birch

Murphy

Pittman Jr.
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